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Introduction—What Is a Brand?

Building a brand is a difficult feat, especially since there are
numerous factors that you need to account for. Sustaining the brand
that you build is an extremely essential part of this process, making it
considerably tough to carry out the entire adventure in a successful
manner.

Of course, if you have a niche that you are passionate about and wish

to grow your brand with the resources at your disposal, ensuring that
you have the right kind of support is crucial.
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Knowing how to begin, how to seek support, how to collaborate with
your teammates and how to stay on track will equip you properly so
that you have a smoother time while you build your brand from the
ground up and take it to new heights.

Before getting into each of these key elements of building a
successful brand, it is important to understand what a brand is in the
first place.

A brand is essentially the defining element or feature of your
business or company. There are several aspects involved in this
definition, such as your logo, your overall look, your name, your
online or offline store, your tagline, the colors you use as well as the
tone of voice you typically employ.

The combination of each of these elements results in a certain kind
of response from your audience or customers. For instance, they
may form connections and associations based on these elements or
interact with your brand and brand identity in various kinds of ways.

These will then have an influence on the reputation you hold in the

market and what you do to maintain a consistent reputation or
change an existing one. This involves the use of a conscious strategy.
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Establishing a brand strategy involves forming a dependable plan or
idea that you and the rest of your coworkers or employees will be
able to follow. This will involve plenty of ideation and cooperation
within your own business to settle on a solid framework while also
establishing the voice and personality you wish to convey.

A lot of research is required at this stage of the process, such as
analyzing the competition, understanding what your target audience
responds to and figuring out how you can make use of your
company’s resources to create a map for the long run.

Some things you need to think about here include the following:

Budget

Resource allocation

Connections and brand awareness
Brand name

Logo and tagline

Colors

Website appeal
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Marketing across various channels
Providing consistent value and quality
Maintaining your voice

Buyer personas and requirements
Retaining loyal customers

Scalability

Customer service

Transparency and communication
Potential rebranding

Analytics and upgrades

You will be able to achieve a more holistic idea of these through the
chapters that follow.

There are several learning tools that you might also need to refer to
at this point to gain a wider and more detailed understanding of how
each step works. It might also take some time for you to start seeing
the results of your strategy and brand building, but it is vital for you
to keep at it.

Through each of these elements, you will also need to figure out a
way to exhibit cohesion as well as adaptability.
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Why exactly is it important for you to build a successful brand for
your business? What good will it do to have a plan and strategy in
place? If this is something you have been pondering, take a look at
the following points.

e You will be able to create a concrete way of measuring the
growth of your brand and business, based on which you can
recognize and improve some flaws and strengthen the assets
and other positives.

e It will become much simpler for you to bring all your plans and
strategies together, giving you a deeper understanding of how
to grow and maintain your brand’s success.

For instance, by maintaining a uniform voice across your
marketing channels, your audiences will be able to create
better associations.

e You will find it easier to involve each of your groups and teams
in the process by giving them a solid plan to work with. This will
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help give you the desired results while also forming a better
impression on your audiences or customers.

e A brand built using a comprehensive brand strategy will drive in
more customers and audiences while also creating loyalty, thus
making it possible to achieve steady growth.

Now that it is clear what a brand is and why it is so important, let’s

move on to figuring out what the actual planning process should
include.
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Chapter 2:

What is your
Brand's Primary
Goal?
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What Is Your Brand’s Primary Goal?

Goal ideation and creation are two of the first steps for every new
project or process. This also applies to building your brand so that
you can establish a clear understanding of what exactly you want to
achieve through your brand.

This will then make it possible for you to keep your goals in mind
throughout the process so that you can strive towards achieving
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them. To figure out what your brand’s primary goal is, you should
make your way through the subsequent considerations and steps.

Do Some Research

You should always start out with a bit of research about the market
and audience. By learning about the existing resources in the market
and the demand for your niche, you will have an easier time forming
a roadmap or chart of how your brand can fit in.

There are several things you should do to undertake this kind of
research. Conduct surveys, go through blogs and reviews of
audiences that demand a certain product or service in your niche,
analyze various kinds of data available to you and research your own
ability to create a relevant brand to meet these requirements.

Knowing what the audience responds to and what they lack will be a
great way to include the provision in your brand identity and
purpose.

Look Into Competition

As important as it is to stay focused on your own business and brand
so as to maintain a distinct voice, it is also crucial to spend some time
looking into how your competition is doing things. Take a look at
their own branding and marketing campaigns and what they do to
connect with their audiences.

By assessing what works for them and what does not, you can make
it a point to be careful about the kinds of techniques that you use for
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your own brand. You will also be able to understand their levels of
consistency, quality, failures and channel-specific branding.

Based on this, it will become easier to form your own roadmap and
find your own voice without simply parroting your competition.
Standing out and offering what others lack will help push your brand
forward.

Focus on Strengths

While formulating your primary goal or mission for your brand, you
should focus on your strengths so that you can guarantee their
delivery to your audiences through your brand. What is your brand
focused around? How can you make efficient use of the resources
you already have to make those strengths visible?

If there are certain branding and communication techniques that you
know your company to be good at, work with those and make them
relevant to your brand-building attempts.

This also involves understanding the strengths of the actual service

or product you intend on providing to your customers or target
audience. Emphasizing it in your brand’s goal is important.
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Establish Your Purpose

What do you intend to achieve with your brand? What made you
work towards building this brand? How will it help you come closer
to your primary goal? How do you intend to align your purpose with
the things you are selling?

Answering these questions in the context of your brand will help you
understand the purpose of your brand much better. You can then
highlight this in your mission statement or aims that you
communicate with your audience.

This kind of solid purpose that speaks to the audience will help them
connect to your brand better. In fact, as many as 63% of consumers
prefer consuming from a brand with whom they have some values
and purposes in common, especially if their own words and actions
can influence the brand’s stand on an issue.
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Stay Realistic

While thinking about your brand’s primary goal, you will need to
ensure that you carry this out in a realistic manner so that you can
achieve everything in the desired timeframe. Focus on what you
think is possible for your brand to achieve and stick to that goal for
all the branding activities you carry out.

Take some time to look into the assets and limitations that you will
need to work with so that you do not end up having too much on
your plate. Note that you will also need to incorporate your goals
and purposes into the actual functioning of your brand as well as the
image that you put across using your services.

It can help to start out with a small goal before moving on to a larger
one so as to make things more manageable and possible.

Create Concrete Goals

Even if your primary goal might be more of an all-encompassing
statement about your brand, it is vital to have a few smaller concrete
goals that you can work towards. Try to avoid forming vague
statements about the goals you wish to achieve. Instead, it might be
more worthwhile to focus on the specifics of the goal you want to
achieve.

Connect these to your primary goal and think about numbers, data,
timelines other such figures that will help your brand realize these
goals more efficiently. Make sure you do not stray too far away from
the main aim so that you can reflect a proper image to your
audience.
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Maintain Consistency

One of the most important things about your brand’s goal is that it
should be in line with what you offer. Moreover, every single aspect
of your brand should reflect this goal in unigue yet uniform ways.

This will go a long way in helping the audience understand that you
are serious about what you are saying and offering, which can go a
long way in establishing trust and credibility for your brand. In fact,
you can experience a rise in revenue by nearly 33% through this.

If there are inconsistencies that arise, you will need to have a plan to
address them properly while also realigning them to your goal.

Figure Out Budget

You will need to establish a budget to ensure that you have the
means to realize the goal of your brand. No matter how the goal
manifests when it comes to the different elements of your brand,
you will need to have sufficient and efficient budget allocation so
that everything ends up running smoothly.
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It might also take you some time to figure out where you can obtain
the funds required to roll out your brand. Whether this includes the
earnings from previous projects or funding from another party or
organization, having these in place will go a long way.

Keep some aside for savings and backup plans as well.

Think Big

Although it is essential to stay realistic and maintain concrete goals,
this does not mean that you should shy away from thinking big and
having larger aims. Hoping that your goal pushes your brand and
company forward can actually be an extremely healthy aim while
also inspiring you to maintain a robust brand for a long time.

If you have big goals for your brand, it can also be worth it to invest

in its future and take some measures to ensure longevity and
stability while also allowing for growth and flexibility.
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Building a Brand Story and Messaging

How did your business and brand come about? How did you begin
the process and how has it shaped your brand into what it is or what
it hopes to be? Do you intend to keep things the same or change
them with time? Have your values changed in any way?

Audiences love a story and a narrative. It helps them connect to your
brand in a more humanistic manner, which is why you should make it
a point to answer each of the aforementioned questions while
building your brand.

Convey the main values, mottos, hopes and voice of your brand
through your messaging so that you can create a strong enough
appeal for the products or services you provide. Here is what you will
need to do.
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Consider Your Values

Make it a point to consider and highlight all your values as part of
your brand story and messaging so that you can reach out to your
target audience much more effectively. It might take some time to
establish values that are truly reflective of your entire brand, but it is
worthwhile to carry this process out.

In this way, you will be able to use a tone that connects to the
audience better, especially those that are aligned with your values as
well. For instance, if sustainability is one of your values, think about
the ways in which you can make your branding and production
process more sustainable.

You can then use this value and your efforts toward it in your story
and messaging.

Communicate Your Purpose

The previous chapter was all about establishing your purpose and
your primary goals. Once you have these in place, you will need to
undertake the effort to actually communicate this purpose with your
audience. Mission statements, website pages, social media and blogs
will allow you to carry this out in the format you want.

Apart from these online forms of communication, you will also need
to communicate your purpose, story and messaging through your
products, services and physical spaces. For instance, if you have a
shop, stall or store, make sure your story and values are out in the
open for your audience and customers to see and connect with.
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Create a Motto

One of the best ways to build your brand story and messaging is by
creating a motto that you can convey to audiences in unique ways.
This can also be an internal motto that you and your team come up
with to ensure consistency in the story that you wish to share with
the public.

Find Your Voice

Brands are primarily about visual identity. This includes the words,
tone and language you use to convey your values and story to the
audience. These will come together to form your voice that your

audience comes to identify you with across a variety of platforms.

There are several elements that go into structuring the voice of your
brand, such as friendliness, humor, professionalism, approachability,
dependability, expertise and lots more. Figuring out the best way to
maintain each of these in a good balance with each other is key to
your brand’s success and growth.

23| Page



Based on this voice, you will be able to inform all the tweets, posts,
blogs, ads and copy that you come up with so that your target
audience can make the association between the voice and the brand
with ease. This will help you out with the overall message you wish
to make known.

Maintain Consistent Personality

It might sound frustrating to maintain a consistent personality in
everything you do as part of your brand. However, when it comes to
the history and story of your brand, maintaining this kind of
consistency will help assure audiences that your truth, values and
authenticity continue to remain relevant and honest.

This is important since authenticity is a relevant factor for nearly 88%
of consumers.

For instance, if you started out your brand or company partnering
with certain non-profit organizations or carried out a certain action
to reflect your values, make sure you keep doing this even after you
grow. You can also increase the scale of this based on what works for
your brand and your audience.

Once you establish this, you will be able to tell your story in creative
narratives, such as through blogs or even videos.

Keep Things Simple

Overcomplicating the message you wish to put across to your
audience might end up confusing them instead of making it easier for
them to connect to your brand. If there are too many elements to
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your history, message and story, you will need to condense them
down to a format that makes it easier for your audience to digest.

Narrow your message down to a believable and valuable purpose
that you can later expand on through multiple formats. When it
comes to the formats, you will need to play to your strengths instead
of necessarily dipping your toe into too many varieties.

Too many cooks spoil the broth, remember?

Appeal to Emotions

No matter what your story and messaging include, you will need to
ensure that they are conveyed in such a way that they appeal to the
emotions of the customers and audience. This means focusing on the
values and hardships you may have had to face while also
highlighting elements that you know will move whoever reads your
story.
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This also means focusing on your strengths and some actions that
you may have undertaken in your attempts at building your brand.
As long as your audience knows that you are serious about your
message, they will end up being more likely to connect with you.

You can also make use of nostalgia and humor to drive in the
connection that they might have developed with you. This is more
likely to result in loyalty.

Generate Value

A narrative is important to the brand story you tell, but this should
also tie in well with the value and quality of your offerings. Including
a value proposition as part of your story will allow the target

customers to understand what you are offering and how you intend
to keep your story and message consistent.

Apart from this, you can also include concrete and reliable data
about the progress you have made and how you have used and will
continue to use that in enhancing the value of what you offer.

Invest in Campaigns

Investing in campaigns once in a while like offers, sales,
collaborations and donations will make it possible for you to stick to
your values and your messaging. This will also assure the audience
that you continue to be reliable in the work that you do.

This way, you can create and leverage brand story and growth to
reach your goals. An important part of this is also coming up with a

26 | Page


https://www.investopedia.com/terms/v/valueproposition.asp

unique company name and an accessible and functional website that
also looks great. More about this in the next chapter!
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Creating a Company Name and Website

One of the first things your target audience will look at and form an
association with is the name of your company. Highlighting this with
all the other elements of your brand building process is key to
succeeding with your strategy, so make sure you opt for a great
name for your company.

Including this on your website while also designing your website in a
way that creates value for the users will help enhance this even
more. A great deal of marketing will also become simplified through
a well-designed and accessible website.

Take note of the upcoming factors and aspects required to create a
good name and website.

Undertake Research

As always, the first step in the process of creating a company name
and website is to do some research. You don’t want to use brand
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names that already exist, so make sure you perform a detailed
search that ensures that you are safe to use the name you are
thinking of.

Given that your company’s name will also become the domain name
on your website, you will need to be extra careful about this to avoid
legal issues as well as simple confusion so that your audience does
not go to the wrong site.

Opt for Simplicity

Keeping your brand name simple is crucial to ensure that people
have an easy time recalling it. Winded names or long words are
probably not your safest and best bet in this case. Choose words that
are relatively common and have fewer syllables or simply make use
of your own name or another important name in your brand.

You can also invent an entire word out of thin air. Where do you
think Pepsi came from? Some other naming options you can try
include acronymes, initials, foreign languages, metaphoric words,
combination words, descriptive words and altered words, among
others.

Stay Unique

Since you want your brand or company name to stand out, you will
need to think of unique and creative solutions that instantly hit a
chord with your audience. Making words up is one of the best ways
to do this, although thinking of puns and molding language in a way
that works for you can also simplify things for you.
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You have creative license here, so don’t be afraid to go a bit crazy!
Remember that this name is going to be one of the defining
elements of your brand and will also be a part of your website, so
choose wisely.

Use Online Tools

If you are having a tough time coming up with a name on your own,
there are many online tools and resources you can make use of to
generate a name. You might need to feed in some details to get
relevant results, after which all you need to do is pick the one that
speaks to you the most.

Examples of such online tools include Shopify, Wix, Logo and

numerous others. Many of these also allow you to claim the domain
instantly after selecting the name, although there are separate
resources for this too.
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Use Keywords

Domain names are important for registering your website or online
brand while also making it easier for search engines to identify them.
The name of your brand will become an important element of this
domain name, although you can also add some relevant keywords
that will make it easier for your domain or site to rank higher.

You can search for some popular keywords online and then include
them in your domain to increase your relevance on search engines.

Make It Memorable

You want your audiences to easily remember your company name as
well as your website. For the name, you not only need uniqueness
and simplicity but also a key sense of functionality. This is particularly
important for websites so that your potential customers know what
they are looking at before clicking on the link.

In other cases, making a name memorable can include combining it
with visual or auditory cues, such as the logo, tagline or
advertisement jingle. Some great examples of this include
McDonald’s, Twitter, Starbucks, Nike and Duolingo that use their
logos or taglines effectively in connection with the name.

Consider SEO

Whether you are thinking about your domain name or your entire
website, you will need to account for search engine optimization

(SEQ) strategies. Incorporating these strategies in your website will
help you rank higher on search engines while also making it easier
for your audience to find you.
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Examples of such strategies include keyword optimization, building
backlinks, internal link building, meta descriptions, title tags, image
tags, loading speed, search intent, security and many others.

Make sure you optimize all the pages of your website to match these
strategies so that your website performs better as a whole.

Register Your Domain

Once you obtain your domain name and are also confident that it is
unigue and available, you will need to find a registrar or host through
which you can undertake the registration properly. You can also
make use of website builders that help you carry this process out
smoothly.

Note that you will need to purchase the domain on an annual basis,
for which you might need to pay anywhere up to $20. You will also

need to keep renewing the domain registration on a regular basis.

Transfers and changes are also possible through such platforms.
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Focus on Design

Your website should have an appealing design that includes
interactive elements that the audience can engage with. Examples
include forms, quizzes, animation, graphics, colors, fonts, format,
menu, pages and many others. These will keep your users interested
enough while also giving you more engagement.

Each of these elements will further ensure returning customers.

There are many online website building resources that you can make
use of for this purpose. Many also offer ready templates that you can
simply buy or refer to for your website.

Focus on Navigability

Your website should be extremely navigable and simple to use.
Overcomplicating it with too many pages or too many elements on a
page will make it difficult and frustrating for the visitor. This will also
end up impacting your ranking on the search engine.
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Do not clutter your website with ads and pop-ups as these are bound
to cause the customers to return to the search results to find
another site for themselves. This will increase your bounce rate and
adversely impact your engagement levels.

Simplifying the navigation and providing enough instructions are the
way to go here.

Hire a Professional

Finding a name, registering your domain and designing your own
website are no simple tasks. If you do not have the time or skill for
some of these, it is worthwhile to hire a professional designer who
can work with you to help you achieve your plans. Note that you will
need to allocate some extra money for this.
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Creating Your Brand Logo and Tagline

Think of some of the major brands from whom you consume
products, services or content. Just thinking about their names will
spring their logos up in your mind along with their taglines or jingles.
McDonald’s, for instance, always makes you remember the classic
‘M’ with the golden arches and KFC with their “finger-lickin’ good”
tagline.

Similarly, Netflix tends to make you think of the opening appearance
of the name or the letter ‘N’ alongside the classic red and black
colors and ta dum sound.

Having such strong visual and sonic features in place will allow
people to form positive associations with your brand, resulting in
more engagement and loyalty. Knowing how to proceed is important
for this, so here are some guiding points to help you get started so
that you can come up with creative results.
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Consider Your Image

Before you go ahead and design your logo, you will need to keep in
mind that this small design is going to represent you everywhere you
go. Whether this includes your packaging, forms, website, social
media, physical store, emails or documents, your logo and tagline are
likely to always be there.

For this reason, you should keep your own image in mind so that you
know what you want to convey through your logo and tagline. Do
you want to showcase your product or service or do you prefer using
a representative logo?

Making use of your mascot or initials is also possible and popular
here.

Highlight Your Offerings

It is a good idea to highlight your brand offerings to the public
through the combination of your logo and tagline. You can make it
direct or abstract while also working with other visual elements and
marketing tactics to ensure that your audience knows what your logo
and tagline represent.

Even if it might take time, it will make it easier for your audience to
form an association or connection with the logo. A great example of
this is Nike’s combination of its checkmark-like logo and the “Just do
it” tagline.
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Use Colors

The colors and palettes you use to design your logo are extremely
useful and effective when it comes to brand recognition. In fact, such
brand recognition can increase by as much as 80% through
distinctive colors used in the logo or brand identity.

With increasing levels of exposure and recognition, consumers can
form associations with the colors of the logo even when there is no
direct correlation. Over time, nostalgia with logos and colors can also
form while also distinguishing the brand in the market.

The best example of this is the red and white colors used to spell out
the Coca-Cola name in the logo that is now recognizable all over the

world.
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Experiment with Fonts

The fonts that you use can also have an impact on brand recognition.
While making your choice, experiment with various kinds of fonts

and typographies to see what works best and matches the mood and
vibe of your brand. Combine these with the colors to obtain excellent

results.

However, make sure you do not keep changing your fonts too often
or even use too many combinations as this could become confusing.
Opt for one kind of font for your logo and/or tagline and keep it
uniform.
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Some examples to check out here include Google, Instagram, Coca-
Cola, Facebook, Puma, Visa, Colgate and others.

Maintain Uniqueness

Uniqueness is always an important factor when it comes to branding.
This element is necessary for everything, including your logo and
tagline. Make sure you brainstorm about the creative angles that you
can take for these elements so that you can stand out in the crowd of
brands.

Have a design time on board so that you can consult them and rely
on them to turn your ideas into concrete designs that you can pick
from. Make sure you also research the competition in the industry so
that you do not end up imitating one of them.

Make It Memorable

Easy recall is also quite essential for your logo and tagline. You want
your audience to immediately picture your logo when someone
mentions your name. Surveying audiences and asking them to
choose between some options can be a great way to involve them in
the process too, which might make your logo all the more successful.

For your tagline as well, you will need to keep it short and simple so
that people can remember it easily while also applying it to different
contexts. Nike’s “Just do it” has become so popular and global that
people think of the brand even when they hear this combination of
words outside the brand’s context.
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Keep Things Scalable

You might need to use your logo in various places, such as on your
social media display pictures, packaging, documents, storefronts,
advertisements, website and presentations, among others. As a
result, you will need to ensure that your logo is scalable such that it
can fit across such multiple platforms and spaces.

Without this scalability, your logo might end up looking unappealing
and unrecognizable due to the differences in quality and dimensions.

Provide Sufficient Consideration

Your logo and tagline are extremely important parts of your brand,
which is why it is important for you to spend plenty of time and
effort on perfecting it. Given that it will stand for your entire brand in
many cases, you will need to ensure that it fits your goals, looks and
overall identity.
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Allocate enough of a budget to these elements and make it a point to
account for changes, alterations and multiple attempts before you
obtain the best possible version. It might also help to involve a bunch
of other people and test the logo and tagline out on them to see how
they feel about it.

Create a Punchy Tagline

Apart from the simplicity, font and creativity involved in forming your
tagline, you will also need to look for punchiness and instant
connection while creating your tagline.

This tagline will make it possible for your audience to understand
your values and vision with ease while also increasing engagement
based on how funny or hard-hitting it is.

The language you use here is paramount to the effectiveness of the
tagline. Use a firm and authoritative tone while still maintaining
inclusivity and friendliness. You can also use different emotions and
surprise people using this kind of tagline.
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Making Your Brand Appeal to Your Audience
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There is no point in your brand if it does not appeal to an audience.
This involves your existing audience as well as your target customers.

Taking constant steps to keep your audience in the loop while also
keeping them interested sounds like a lot of effort, but as long as you
work together with your team and form fun ideas, you will be able to
cruise through this process.

There are some measures you should take to succeed in creating an
appeal for your brand. Most of this has to do with understanding
your audience’s needs in detail, staying in touch with them,

correcting your mistakes and making improvements.

Take a look at some of these aspects in further detail below.
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Establish Buyer Persona

A buyer persona involves knowing who your audience really is. By

forming a template of your typical buyer, you will be able to
understand what your audiences are like, what they look for, which
channels they frequent and what they do, you will be able to
streamline your efforts a lot more.

Using specific ways and formats to interact with some buyers will
allow you to create more personalized forms of communication and
appeal to different sets of audiences in different ways. This can be
more effective than using a standard template of communication.

Offer Consistent Value

If you have an existing audience, you will need to maintain
consistency in the value you provide. Ensuring a high standard of the
quality of your products and services will help establish a positive
association with your brand, letting the audience return to you for
the same requirements in the future.

The more you deliver to their satisfaction, the more they are likely to
form a bond of loyalty with your brand. Even if there are certain
points of failure, how you deal with them will help convince your
audience to continue trusting you.

Take Risks

Even if things are going well with how your audience interacts with
your brand, you might still need to take a few risks to ensure that
your brand keeps growing and moving forward. Whether this
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involves a new measure or policy, there will always be some or other
kind of risk that might not always be successful.

However, taking the right steps to ensure that these risks turn into
opportunities and allow you to offer more benefits and novelty to
your audience will help your efforts out.

Communicate Regularly

If you happen to be taking a risk or introducing a new system or
approach within your brand, you will need to communicate your
decisions and reasoning properly to your audience.

Even when it comes to new products or services or some kind of
decision you wish to make, keeping your audience in the loop will
help strengthen your brand’s appeal to them. Regular
communication about updates or simply following up is important
here too.
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Keep Things Honest

You will need to keep things honest throughout your brand building
and rollout process. This involves communicating through social
media and sending out emails to explain the situation.

Similarly, if there are issues with a certain aspect of your brand or
even one of your products, make sure you address them with
honesty and deal with them properly to always maintain a sense of
transparency.

This will also make it easier to deal with doubts and queries at every
step of the process. As many as 66% of consumers find transparency
to be an important trait for brands.

Establish Your Expertise

One of the most natural ways of making your brand appeal to your
audience is by establishing your expertise in your niche.

For instance, if your brand is in the food industry, you will need to
make it a point to ensure that the quality you put out is good enough
to compete with the other brands in the market while also having an
edge that sets you apart.

Using your brand, story, success and marketing to communicate your

expertise will also keep your brand on top from the perspective of
your audience.
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Build Trust

To appeal to your audience, you will need to use your brand to build
and establish trust in their minds. This comes with delivering on your
promises on a frequent basis while also carrying out the values that
you actually set out to do.

The willingness to be open about your brand can also go a long way
in appealing to the audience. Make sure the voice you use for your
brand identity also reflects your purpose and mission.

Establishing such trust will make it more likely for consumers to stick
to you even if they need to end up paying more. This applies to
nearly 46% of consumers.

Emphasizing the uniqueness and distinctiveness of your product will
also help out here, with an example being the bottles that Coca-Cola
uses.
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Provide Perks

Perks will always appeal to your audience, both old and new. By
offering discounts, sales or other such opportunities to engage with
your products and services, you can manage to pique the interest of
your audiences so that they try your brand out.

You can also invite them to participate in challenges and contests to
spread your brand identity around while also offering them with

enough of an incentive to undertake this.

This is also a great way to make use of user-generated content (UGC)

to appeal to more audiences, especially those who might trust other
consumers more than a brand.

Use Humor

The human element of your brand is vital to appealing to an
audience. Knowing that a human face is behind a certain brand is
going to make it easier for the audience to connect to it. For this
reason, making use of humor to interact with your audience will
allow your personality and humanity to become clear.

Humor is also a great way to allow audiences to relate to you,
making them interested enough to engage with your brand and
possibly even buy from you. Using social media like Twitter and
Instagram are excellent platforms for you to use, especially since it
will become easier for you to keep up with trends.
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Provide Accessibility

You want to receive as much engagement as possible with your
brand, so make sure all your forms of communication and interaction
are accessible to your target audience. If your audience is more
active on a certain social media platform, spend more resources
developing your brand identity there as compared to others.

Similarly, make sure the text and images you use are equipped easy
to use, share and read. This also extends to your website to ensure
that interested users can navigate your pages with ease and
efficiency.
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Applying Your Brand to Every Aspect of Your Business

As always, consistency is key. Every single element of your business
should reflect your brand image so as to align all your goals and
requirements. This will also make it much more convenient for your
audience to know what you are offering while also letting them trust
your quality and offerings at all times.

Combining the visual elements, taglines and promises in your
marketing campaigns, store experience, website, value, customer
service, packaging and more will help you achieve more integrated
results. The following points will guide you through this process
better.

Opt for Cohesion

If you want to maintain cohesion across every single element of your
brand, you will need to ensure that your brand identity is clearly
visible across each platform you use. This includes both online and
offline platforms so that you can achieve uniformity.
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This also includes maintaining a similar tone and voice across
platforms, so make sure you inform all the relevant teams about this.
Note that this does not mean sticking to something too strictly; you
will still need to adapt based on the platform you are working with or
the kind of audience you want to engage with.

Focus on the Environment

The environment where you want to highlight the main elements of
your brand is important to pay careful attention to. For example, if
you have a physical store where you sell your products or services,
you will need to maintain its standard such that it becomes clear that
your brand is directly associated with it.

This also applies to websites and online stores. How you design
everything and how simple it is for the audience to engage will end
up informing the overall cohesion of your brand.

Note that this might require a bit more investment and expenditure
on your part.




Maintain Visual Appeal

We must re-emphasize the importance of the visual appeal of your
brand here. Even if you establish iconic logos, names, taglines and
other such images, it might not mean much if each of them is too
different from the other.

Make it a point to always use the shapes and colors that your
audience might already be familiar with in the context of your brand.
This will allow them to form easier associations with your brand
every time they engage with any visual cue that you offer.

Maintain this appeal in other forms of engagement too, such as on
social media and blogs.

Focus on Packaging

Another way to apply your brand to different aspects of your
business is to make your packaging stand out by adding your brand
name, logo and tagline on it. If you sell products, you can get your
bags or boxes printed with all the important details and identifiers so
that your audience can recognize them wherever they go.

Another way to do this is by ensuring that your values are properly
reflected on the packaging. For instance, if your brand focuses on
sustainability, make sure your packaging is environmentally friendly
and reusable.
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Align Your Marketing Voice

All your marketing tactics and voices should be well aligned to ensure
that your audiences and customers can identify you accurately on
different platforms. This extends to ads, social media, websites,
blogs, emails, testimonials, physical billboards and others.

Usually, marketing campaigns keep changing with time, which is why
each platform will need to reflect the change properly and
consistently. By keeping everything up to date and in tune with new
trends, you will find it easier to connect with audiences.

Note that despite changes in campaigns, you will still need to stick to
the primary branding elements, such as the logo, tagline and overall
personality.

Strengthen Customer Service

How your customer service is across online and offline platforms will
also have an impact on your brand identity. For instance, if you build
your brand around kindness, helpfulness, justice and positivity, you
will need your employees to reflect that using their interactions with
your customers and audiences as well.

This involves helping your customers out at the store and talking to
them using a friendly and confident tone. Similarly, if you primarily
function online, you will need to respond to your customers and
their inquiries in a prompt and accurate manner.

This is more likely to bring your customers back to your brand on a
regular basis while also influencing purchases by 73%.
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Maintain Flexibility

Make sure you maintain a certain amount of flexibility in your
approach to uniting your branding techniques across your business.
There are some elements that might not always work for certain
audiences or on certain platforms, in which case you might need to
make the necessary changes as required.

There are also times when some aspects of your branding might not
always obtain the best results, whether in terms of the response or
the lack of increase in the number of your consumers.

Account for other unexpected factors too so that you do not end up
becoming too rigid as a brand.

Maintain Loyalty

By applying your brand to all elements of your business, you will be
able to create better loyalty simply by ensuring that your audience
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finds everything to a similar standard that they are used to. Too
many differences and frequent changes might alienate your audience
more than you might think.

Ensuring this kind of loyalty is also something you will need to
develop so that you can mirror your values in your audience.

This is a good way to leverage your relationships and dynamics with
your audience to keep growing and building your brand even more.

Create Connections

A great way to apply your brand identity to different parts of your
business is by creating deliberate connections between these parts.
This does not need to relate to the visual elements entirely but can
also extend to the participation of your team members, employees
and audiences.

This will make it possible for audiences to engage with these
different parts without focusing singularly on one element. For
instance, you can use your marketing tactics to draw attention to a
particular policy, effort, package or service that you want your
audience to consume.
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Marketing Your Brand

Marketing

Strategy

You cannot possibly leave out the role of marketing when it comes to
building a successful brand. Simply creating your brand is not
enough; you will also need to spread the word of it through a variety
of channels so that you can pique others’ interest and gain a greater
number of customers or audiences.

Marketing your content, improving your website, undertaking social
media marketing, sending out regular emails, using your existing
clients’ experiences and constantly monitoring your performance will
allow you to stay on top of things.

Take a look at various ways in which you can market your brand

below. Ideally, you should use a combination of each of them to
reach wider audiences.
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Content Marketing

Content marketing makes the content the king. This content can
include various elements associated with your brand, including blogs,
graphics, infographics, posts, videos, newsletters, podcasts,
publications and other such forms of media.

Each of these typically connects to some of your brand offerings so
that you can explain your services better to your audience. You can
either focus on a couple or more of these or combine most of them
to result in a more cohesive and structured marketing effort.

Website Experience

The website that you design for your brand plays a major role in
helping you market your brand as well as the product or service. By
optimizing your website using SEO and a solid design plan, you will
be able to ensure that your audiences are able to navigate your site
well while also finding what they need.

Make sure you also make the navigation process as smooth as
possible without letting ads cover the entire page. Including links to
your website in your other marketing efforts and platforms will allow
more traffic to flock in organically.

Social Media Marketing

Social media marketing is undeniably one of the best and most
popular ways of marketing and popularizing your brand among old
and new audiences. Platforms like Instagram, Twitter and TikTok, in
particular, are extremely useful and effective at reaching wider
audiences.
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Making curated posts, infographics, reels, small videos, tweets,
stories and other bite-sized forms of content are bound to make
more people engage with your brand. Engaging story features like
polls and filters can also result in plenty of engagement while also
allowing you to track your progress and performance of your posts.

v :,,{;{ —

7%

L
W

Email Marketing

You might not think that emails are relevant anymore, but they are
as useful as they have always been. With nearly 4 billion daily users

of email, you are likely to find it easier to communicate in a more
personalized and custom manner as compared to other forms of
social media.

This kind of marketing will also allow you to send out regular
updates, take direct feedback, send out newsletters, write long
emails and more. Through such marketing, you can also figure out
open rates, conversions and other such data.
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Paid Ads

Paid ads are a great and quick way for you to market your brand and
gain some new customers and audiences. Nearly 33% of marketers
make use of such paid ads for spreading brand awareness.

Platforms like Google and Facebook, among others, allow you to pay
for a small space on their site where you can then upload ads related
to your brand.

However, the payment process for these ads is usually based on an
auction system, so make sure you have enough of a budget to carry
this out. It is also not wise to rely solely on paid ads, so make it a
point to branch out a bit too.

Testimonials and Referrals

A major goal that brands tend to have is to establish trust and
credibility around their products and services. A great way to do this
is by marketing your brand using testimonials and referrals from your
previous or existing clients or customers, especially those that are
particularly loyal.

Ask them to leave reviews or publish their testimonials on your
website or other social media. If you work on a client-based system,
you can also refer your clients to potential customers to let them
know more about the experience of working with you.
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Programs and Campaigns

Organizing programs and campaigns on a regular basis is a wonderful
way to get more people to engage with your brand. These can
include donation drives, runs, sales, discounts, pop-ups, volunteering
campaigns and more.

You can either partner with some organizations for this or simply do
something surrounding the brand identity and vision that you want
to create for yourself. Making and spreading ads about your
campaign in the form of videos and images will also help you out
here.

By spreading word of such campaigns on social media, you might be
able to increase engagement and obtain new interest.

Tracking and Analytics

Ideally, you should use a bit of everything when it comes to
marketing. After you establish them, you will also need to track and
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monitor their performance to understand how they are performing
and how much growth you have experienced as a result of them.

Make sure you have some key performance indicators in place so

that you know exactly what to measure. Based on the results, you
can then make changes to your marketing campaign, make upgrades
or keep things running as they are.

It might take some time for some of your efforts to start showing
concrete results.
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Managing Your Brand Identity and Reputation
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Once all the planning, creation, design, marketing and other steps
are in place and out there for your audience to take in, it might be
easy to think that the process is over.

However, this is far from the case. You will always need to keep
monitoring how each of these strategies is performing and whether
or not you are noticing real results. Additionally, taking measures to
maintain the success of your brand will make it easier to achieve
stability in the market while also having opportunities for growth.

Here are some ways in which you can maintain and manage your
brand identity and reputation so as to stick around for a long time.

Reward Loyalty

While it is always great to keep getting new customers and
audiences, one of the most valuable elements of your current brand
identity and reputation is to keep your existing and loyal customers

happy.
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Once they complete a certain amount of time with your products or
services, you can reward them with some perks so as to thank them
for their loyalty while also using it as an incentive to stay on for a bit
longer. This is also a special way for you to grow brand awareness
through their word to others in their circle.

Provide Excellent Service

The kind of service you provide should always meet the expected
standard in the market. This will keep your brand relevant without
inconsistencies between what your brand image is and what you
actually provide. By maintaining efficiency and quality in your work,
you will be able to put across a dependable image.

This will also make it possible for you to keep growing and
developing so that you can rely on your audience to support your
vision as time goes by.

Innovate and Upgrade

Stagnancy is sure to bring you down once a certain amount of time
passes. If there is nothing new that you are offering in terms of your
brand image as well as the products and services you are known for,
your audience might start losing interest.

Additionally, you might also find it more interesting and necessary to
make changes so as to continue enjoying the process. By making
constant innovations and upgrades and trying new things out, you
will be able to hold your ground in the market.
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Take Feedback Seriously

It might not always be possible to do the right and correct things.
Something you say or do might get misconstrued or you might make
mistakes in your functioning. In either case, it is vital for you to get a
brief idea of what people are saying so that you can correct yourself,
apologize for your mistake and move on.

If there are errors that your customers or audiences are facing or if
some campaigns do not seem to be working too well, think of the
best ways to turn things around. It can also help to ask your
customers for direct feedback on a regular basis.

Stay True to Values

You might feel the need to innovate and make changes to your
brand, but it is also necessary for you to stay true to your values and
original overarching vision.

This will make it more convenient for your audiences to remain
connected with your brand identity and image instead of feeling that
you have moved too far away from what you used to be. Take some
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time to realign your values or communicate openly with your
audience if you think your brand’s values have changed over the
years.

Keep Planning Ahead

It is a good idea to keep thinking of what comes next for your brand.
Even if you intend to roll out a certain plan or campaign at a certain

period of time, make sure you have an idea of what to do as soon as
the plan, product or service is live.

Account for unexpected demand or even insufficient demand so that
you always have a safety net. It can help you to have a brief idea of
both short and long-term projects so that you can work toward them
and allocate the necessary resources on time.

Keep Monitoring Performance

Analytical tools and software should always run in the background of
each of your campaigns so that you can manage to keep yourself
updated about their performance. Your brand engagement and
performance might become slow at some point while growing
rapidly at others.

Having a detailed idea of what you are doing right and what you
could be doing better will help you considerably. Making
reallocations or reshuffling some of your resources might also
become necessary at times.

Calculating your revenue is also necessary through this kind of
monitoring.
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Collaborate Wisely

You will also need to be mindful of the various individuals,
companies and brands that you collaborate with during some of your
brand projects or campaigns. Look into their own values and
opinions before you make your decision so as to ensure that your
mutual visions align without the risk of potential issues.

Smart collaborations will help you manage your own brand identity
while also exposing you to new audiences.

Keep Up with Trends

As a brand in a rapidly evolving digital world, keeping up with trends
is more important than ever. Optimize on current trends and stories
going around on the internet and provide your own spin on things.

Making use of trending memes, hashtags and uncomplicated cases
will also let you receive more engagement and interest.
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Consider Rebranding

Rebranding might sound like a huge step away from maintaining and
managing your brand identity and reputation, but if you feel like it is
time for you to evolve, then rebranding is a great idea.

Make it a point to plan things out in advance while also keeping your
audiences updated with your plans and ideas so that they do not feel
too alienated. You can also use existing key players or influencers to
promote your rebranding.

72 | Page






Conclusion

Each of the chapters highlighted here makes it clear that building a
successful brand requires plenty of planning, effort, action and
consistency. Ensuring that you and your team can carry each of these
steps with efficiency will make it possible for you to put your plan

into action.

Brands make your company visible to your customers and audiences,
so make sure you are careful about the goals you convey and how
you convey them. The voice and tone that you use in your branding
will form a connection between your audiences and the brand,
allowing them to respond, react and consume from you more often.
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Once you form your brand, you should be ready to face the fact that
this is the first thing that the public will think of whenever they
interact with your name, product or service.

For this reason, you will need to put in some serious care to ensure
that your brand image and reputation are positive, especially in a
largely digital world that shares a large part of its thoughts and
opinions online.

Being genuine and earnest about your brand identity will make it
easier for the audience to continue believing in you and buying from
you.

Overall, to sum up what we have covered in each chapter, you will
need to undertake the following steps and methods to build a
successful brand.

e Make sure you clarify and establish what the main goal of your
brand is and how you wish to convey it to the customers and

target audiences.
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Build a story and figure out the messaging for your brand so
that you can allow the audiences to connect with them. Use an
informal, supportive and approachable time.

Make a catchy name that people will always remember. Make
sure you highlight this on the website you create too.

Put in some work to design and create a logo that truly reflects
your vision and identity as a brand. A supporting tagline that is
punchy and memorable will considerably add to this.

Research your target audience and engage with them in
different ways to make your brand appeal to them. Humor,
accessibility, loyalty, benefits, trust and innovation will help in
this case.

Make sure your brand image is clearly reflected and
communicated in various parts and aspects of your brand so
that you can offer consistency and dependability.

Market your brand, products and services through multiple
channels and in creative but respectful ways.

Try maintaining the integrity, image and reputation of your

brand by staying true to your values, providing great service
and improving on your mistakes.
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It is understandable if all of this sounds like a lot of work for you to
do. However, there are a variety of tools and resources that you can
access to learn more about brand building and maintaining your
identity. These will make things a lot clearer and much more
seamless for you.

Do not be afraid to change things around if they are not working or
even if they seem to be getting old and outdated. Innovate and
refresh your brand appeal constantly so that the audience does not
get bored. You can also consider rebranding your company entirely if
you wish to so that you can reflect your growth better.

If you find yourself overwhelmed by the amount of work, try dividing
the job better while also hiring professionals who can do the job for

you in @ much more informed manner.

Once your brand kicks in and word gets around, you will be able to
witness growth, stability and rewards in a fruitful manner.
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